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TECHNOLOGY HELPS DRIVE
THE CUSTOMER EXPERIENCE.

HOW RAPID ADVANCES IN TECHNOLOGY WILL IMPACT GLOBAL MOBILITY PROGRAMS.

Lately the world seems to be
changing faster than ever. New
advancements in technology have
altered the way we communicate,
how we operate, and even our
expectations. As in the past,
future developments promise to
impact the way the world does
business and global mobility
programs are not immune to this
changing landscape. To leverage
technology for the best possible
employee experience, companies
should partner with a full-service
relocation company that embraces
change and keeps its programs
ahead of the curve.

CURRENT TECHNOLOGY TRENDS
Some recent trends and advancements in
technology have the potential to change not only
how companies run their businesses, but also
how they can improve the customer —and
employee — experience. Some examples include:

Internet protocol version (IPv6)

The next big thing in technology will likely be the
new Internet protocol, IPvB, which should be
rolled out by 2014. The current Internet protocol

(IPv4) allowed approximately 4.3 hillion IP
addresses for connected devices." While that
number seemed nearly infinite in the 1980s, the
advent of new Internet-accessing tablets and cell
phones and growing web use by developing
nations has made IP addresses a finite resource.

IPv6 will create more than 340 undecillion
possible addresses — the equivalent of billions of
addresses for each person in the world.? With
virtually endless possibilities for addresses, IPv6
is expected to encourage development of new
devices, such as smart meters, home automation
electronics, and embedded sensors, which can
send and receive data over the Internet.

Along with opportunity, IPv6 will include new
levels of security and better performance. Some
of the features include:®

> Vlerification of addresses and known
identities

> Greater protection against anonymous
attacks

> Faster transactions over VPNx

> Better performance of rich media and
critical applications

Cloud computing
Through cloud computing, companies and people
can share resources, software, and information

' Tony Bradley. “Four Ways IPv6 Will Save the Internet.” PCWorld, July 24, 2011.

° Ibid.

2 Curtis Franklin. “What You Need to Know about IPv6.” PCWorld, July 6, 2011.
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over a network. Doing so, frees the user from
having to manage these resources and systems
internally — saving time, maintenance, and cost.
By 2014, estimated spending on cloud computing
is expected to top $1 trillion.* Even the U.S.
government is jumping on the cloud bandwagon,
announcing it will close 800 data centers over the
next few years.®

Easy-to-use, easy-to-deploy, and easy-to-manage,
cloud-based content centers allow for continuous
innovation and improvement. By using the cloud
and not having to purchase software and
technology directly, companies can more
cost-effectively manage the customer experience.

Cloud-based infrastructures eliminate IT
maintenance costs and capital expense of
hardware purchases. Plus, its flexible nature
enables employees to work from home, and
companies can easily ramp-up or ramp-down
contact centers based on needs.® In fact, the
benefits of cloud-based content centers are so
valuable that Gartner estimates that by 2013,
75-percent of customer service centers will
incorporate software-as-a-service (SaaS) into
their infrastructures.”

Social networking

While Facebook, Twitter, YouTube, and LinkedIn
continue to gain traction with older adults,
younger, more brand-conscious users are growing
tired of social networks.® Research conducted by
Gartner indicates that 31-percent of 18 to 29
year-olds are “bored” with their social networks.®
These attitudes will lead to new, more-focused
social networks, like Biznik —a community for
entrepreneurs. While these new networks will
splinter audiences, they will also enable more
tailored conversations.

Engagement centers

By 2015, approximately 65-percent of the U.S.
population will have a smartphone or tablet.™
These popular communication methods have

given rise to engagement centers. This new level
of contact center now enables companies to
interact with customers anywhere and
everywhere — by the means customers want.

Today's highly connected, instant gratification
world has changed the time people are willing to
wait for anything. Gartner estimates that by
2014, more than three billion adults worldwide
will use the Internet or mobile technology for
transactions."” People now want real-time
notification and answers right away. Text
messages and chats are ways to disseminate
information, reinforce brand preference, and
create two-way communication with customers.™

By empowering their representatives to respond
to customers immediately, companies are able
to personalize the customer experience and
create more long-lasting relationships. Tools
that identify priority customers and share data
across channels allow representatives to
respond in real-time and potentially up-sell
customers.” Along with positively influencing
the bottom line, sharing customer data across
multiple channels creates a more consistent and
rewarding experience for both the customer and
the company.

In a survey of North American executives, 19-percent felt
the lack of cross-channel coordination was the biggest
obstacle to a better customer experience.'

Drake Lundell. “IT: A Bright Spot in the Economy.” Kiplinger, August 23, 2011.
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KEEP YOUR GLOBAL MOBILITY
PROGRAM AHEAD OF THE CURVE
WITH HELP FROM GRAEBEL
Regardless of what's ahead, companies can trust
that Graebel will leverage resources and
technological advancements to meet its global
mobility clients’ needs and exceed their
expectations. As a fully integrated relocation and
moving organization, Graebel is customer-centric,
providing on-the-ground services throughout the
world, best-in-class programs, and an
experienced, background-checked employee team
of relocation professionals.

Robust technology keeps Graebel connected to
clients throughout the relocation process.
Graebel's leading use of technology began in the
late 1980s, when it became the first firm to
employ technology in household goods moving
services and communications — making the
relocation process mare efficient and less
stressful for all involved. In 2003, Graebel
launched the first portals for clients and
transferees. Most recently, Graebel become the
first company in the relocation industry to launch
apps for iPhones and DROIDs, which allow
relocating employees to contact their dedicated
relocation team and access information on their
move, including expense reporting, a wealth of
destination data, household goods status, and
immigration details.

Additionally, Move Management, Inc. —an
autonomously operated division of Graebel —
revolutionized the industry with its proprietary
technology that featured real-time business

|

intelligence reporting on every service performed
by every provider in its global supply chain. For
the first time, each client could track expenses,
service performance levels, and policy trends —
such as exceptions and more — associated with
the physical moving and storage process by
individual and division, as well as among all their
relocating employees for any desired time period.

When Graebel adopts new technology, the
company remains committed to protecting

clients” and their employees’ security and privacy.

Before introducing any new process or
communication method, Graebel carefully
scrutinizes potential risks and takes appropriate
measures to ensure security and privacy. For

example, Graebel.com and Movemanagementinc.
com bear the TRUSTe seal of approval. As a
licensee of the TRUSTe Privacy Program, Graebel
has implemented a strictly practiced privacy
policy that is supported companywide.

“As technology evolves, Graebel will
continue its tradition of demonstrating
thought leadership and delivering world-class
customer experiences,” stated Bill Graebel,
chief executive officer. “Our entire company
is committed to finding innovative uses of
technology that will help our clients keep
their relocation program ahead of the curve —
and their employees productive and on the
move worldwide.”

Ranked #1 in the "HRO Today” Full-Service Relocation Baker’s Dozen - two years running, 2010 and 2011.

For more information, contact your local Graebel service center or:

Graebel World Headquarters | 16346 Airport Circle | Aurora, CO 80011 | 800.723.6683 | 303.214.2156 (fax) | marcom@graebel.com | www.GRAEBEL.com
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